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2018 Joining Study



Average Age of New Cub Parents…



How Did You Hear About Scouting?

24%  Flyer at school

26%  Family or friends

35%  Family member was/is a Scout

10%  Saw Cub Scouts Around Town



Why did they leave? 

44%  Meetings Not  Well Organized

27%  Poor Leadership

25%  Schedule Conflicts

22%  Child no longer interested

19%  Never contacted
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No. of times they were asked to join?







Facebook is where parents are…



69% of All American Adults are on Facebook

Facebook Users

Everybody Else - My
Space?



74% visit the site at least once per day.

Facebook

Visit  Facebook At Least Once Daily Everybody Else



No other platform comes close in size.
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And it’s popular 
among ALL 
demographic groups.



43% of Adults Get Their News from Facebook. 



This is Where Our Customers Are

57%
Have already made up their 

minds before they go to store 

make a purchase.

65%
Learn of a product or 

service through 

social media

6.3 x
Average number of times 

Moms check Facebook 

per day

64%
Read online reviews before 

making a purchase



How do we make this work for Scouting?



Facebook Events and Geofencing



SOCIAL 
LOCAL COUNCIL / MARKET LAYER

GEOFENCING
UNIT / NEIGHBORHOOD LAYER

SEARCH
NATIONAL LAYER

Stonegate Elementary School

Digital Tactics 







Cub Scouting Media 2018

- 3,119  Geofences

- Across 20 Councils



Geofenced units on average recruited 

+7.43% MORE 
new Cub Scouts than they did a year ago. 



Non-fenced units within those same 

councils were DOWN an average of -

9.12% in new Cub Scouts recruited.



There was an average 16.55% difference 
between units that were geofenced, versus 
those that were not geofenced.



Single-unit events performed better than events 

with multiple-unit events.

Data also showed that….



Geofenced events held at schools performed the best, 

followed events in parks and lastly by events at churches.  

Data also showed that….



$1 a day per unit



Facebook
Events & Geofencing



It’s simple.







Create an Event









Customize Your Event







“Boost” the Event





Target Your Audience





Set the Geofence









You Can Get 
Even More 
Specific on Who 
Sees Your Event







Let’s Talk About $$









Frequently Asked Questions

• How large should/could geofences be?
• Can I do my entire district?

• Can you cross multiple cities?

• What about overlapping geofences?

• What if they don’t click on ‘interested’?

• What a about photo vs a video vs a logo in the invitation?





Discussion


